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RECEPTION

Hospitality and Tourism Industry Special (\ ﬂ

Whitepaper

The all-inclusive handbook to converting prospects to
long-term clients
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Industry Statistics & M«
Shapshot

Global Hospitality Technology Market Growth (2023-2031)
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Market Growth

e The global hospitality technology market is projected to reach £133 billion by 2031, growing at
11% CAGR (Allied Market Research).

e 76% of hotels worldwide plan to increase Automation adoption by 2026 to enhance guest
personalisation and operational efficiency (McKinsey).

 Travel and tourism contributed £9.5 trillion to the global economy in 2023 (WTTC).
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Impact of Al Chatbots and Virtual Concierges on Guest Services
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Al & Automation in Hospitality

» Al chatbots and virtual concierges reduce guest service costs by 30-40% while boosting
satisfaction.

e Predictive analytics improves booking forecasts by 25% and reduces overbooking or
underutilisation.

o Automated housekeeping and workforce scheduling improves efficiency by 20-25%.
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Traveler Preference for Nkﬂﬁélreplgggmg@ Platforms

Mobile Booking

e 72% of travelers prefer booking through mobile platforms.
o Contactless check-in/check-out adoption increased by 85% post-COVID-19.

» Al-driven personalisation increases guest spending per stay by 18-22%.



l
Key Pain Points in Hosp
Tourism Automation & El
{ Operational Challenges
- :;_ « Manual booking management causing

double-bookings and cancellations.

£ Overlapping r¢

People in this project By antis )
Sl - al o Fragmented systems for reservations,
: Anyone with this link can vew T .
I housekeeping, F&B, and tours.
o a tF:r::ka::‘ereégmaﬂ.com OWNEE i ing blocks
e L i s = o Rising workforce costs with poor shift
0 I ! e repliies, 3 fies S e SChedU”ng.
Connecting : REDIRECTING
- Acceptance S
p— L& = ]
= "":h Streamline i
Initial boost coding Js PN £ Analysis file 257 meh

Compliance & Security Concerns

Strict requirements for PCI DSS (payment security) and GDPR (guest data).

Difficulty maintaining audit-ready records for health and safety regulations.

High cyberattack risk on guest data and online booking systems.

Lack of personalisation in offers and packages.

Long check-in/check-out queues reducing satisfaction.

Poor mobile optimisation despite high traveler reliance on smartphones.



Our
Hospitali
Tourism
Automati
Solutions

-

. Hospitality ERP Suite

o Modules for bookings, housekeeping, F&B,
HR, compliance, and guest CRM.

Predictive booking and revenue forecasting.

Al-driven guest personalisation for packages
o Cloud-native with mobile-first portals for and upgrades.
both staff and guests.

RPA bots for check-in, billing, and refund
automation.

o APIs connecting OTA platforms 4. Compliance & Security Suite

(Booking.com, Expedia, Airbnb), POS
systems, and payment gateways.

Automated PCI DSS and GDPR compliance
checks.

o Centralised dashboard for reservations, Real-time guest data protection with Al
operations, and guest services. anomaly detection.

Health & safety audit trail automation.
5. Outcome-Based Pricing

» Flexible subscriptions linked to KPIs like
increased occupancy, reduced
cancellations, or higher guest satisfaction.
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GrandVista Hotels

e Double bookings across OTA channels.
o Guest complaints about slow check-in.

e Rising housekeeping costs due to poor scheduling.

Solution:

e ERP with OTA channel integration for real-time room availability.

Contactless Al-powered check-in kiosks.

Al workforce scheduling for housekeeping staff.

Double bookings reduced by 92%.

Average check-in time cut from 15 mins to 3 mins.

Housekeeping costs reduced by 21%.

ROI: Paid back in 9 months; £5.1M annual efficiency gain.
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ExploreNow Travel
Agency

Challenges:

e Lack of personalised travel recommendations reducing repeat bookings.
e High administrative workload for itinerary management.

e Delays in processing refunds for cancellations.

Solution:

Al-driven CRM with personalised trip packages.

ERP with RPA bots for itinerary creation and refund automation.

Mobile-first booking and customer service portal.

Repeat booking rate increased by 33%.

Refund processing time reduced by 65%.

Customer satisfaction scores rose by 27%.

ROI: Break-even in 7 months; +£2.8M annual growth.
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OceanBreeze Resorts
(Luxury Hospitality)

e Struggling to meet GDPR compliance for EU guests.
 Inconsistent guest data across loyalty programs.

e Lack of visibility into food & beverage operations.

Solution:

o ERP with GDPR-compliant guest data management.

Unified CRM integrating loyalty programs.

Al-powered F&B inventory and menu optimisation.

GDPR compliance reporting time reduced by 55%.

Guest loyalty program participation increased by 29%.

F&B waste reduced by 18%.

ROI: Achieved in 10 months; £3.6M annual savings.



Go-to-Market Tactics for
Hospitality & Tourism

o Hotels & resorts modernizing guest services and compliance.
» Travel agencies & OTAs seeking Al-driven personalisation.

e Luxury and boutique hospitality groups focusing on guest loyalty and F&B efficiency.

Messaging & Positioning

o “Al-powered ERP for hospitality & tourism: Delight guests, reduce costs, and ensure
compliance.”

» Highlight personalised guest experiences, faster check-ins, and OTA integration.

» Position Automation as both a revenue driver and compliance partner.

o Hospitality webinars on Al guest personalisation and OTA optimisation.
o Case studies & whitepapers on occupancy growth and compliance savings.
e Partnerships with OTA platforms, tourism boards, and hospitality tech vendors.

» Free 60-day pilot for OTA integration or Al check-in solutions.

» Dedicated hospitality success managers for ROI tracking.
» Quarterly reports on KPIs: occupancy, guest satisfaction, and compliance.

» Al dashboards for hotel GMs and travel agency directors.



Summary Table

Area

Market Growth

Pain Points

We Deliver

Wins

Go-to-Market

Hospitality & Tourism Insight

£133B by 2031; 76% of hotels moving to Automation
by 2026

Double bookings, compliance, poor personalisation,
slow check-ins

Al ERP for OTA integration, guest personalisation,
compliance automation

Double bookings ¥ 92%, check-in time 4 80%,
repeat bookings +33%

OTA partnerships, Al guest experience pilots,
compliance-focused messaging



